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ABSTRACT: To improve diet and reduce risk for obesity and chronic disease, we
developed, implemented and evaluated a pilot intervention trial with 22 large and small
food stores in the Republic of the Marshall Islands (12 intervention and 10 control). The
intervention included both mass media (radio announcements, newspaper ads, video) and
in-store (cooking demonstrations, taste tests, shelf labeling) components. Consumer
exposure to the mass media components was high (65% had heard half or more of the
radio announcements, 74% had seen at least one of the newspaper ads). Consumer
exposure to the in-store components of the intervention was moderate (61% attended at

least one cooking demonstrations, 59% received at least one recipe card). After
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adjustment for age, sex and education level, increased exposure to the intervention was
associated with higher diabetes knowledge and label reading knowledge, but not with
increased self-efficacy for performing promoted healthy behaviors. The intervention was
associated with increased purchasing of certain promoted foods, including oatmeal,
turkey chili, fish, canned fruit and local vegetables. It was also associated with
improvements in healthiness of cooking methods. Food store centered interventions have
great potential for changing cognitive and behavioral factors relating to food choice and
preparation, and may contribute to lessening the burden of diet-related chronic disease

worldwide.
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